
NOAH
HANSEN

 My story begins in a small town with a huge imagination.

My journey begins in third grade, passing out hand-drawn comic strips on the
playground.

In the past 5 years, I’ve been blessed with opportunities to tell stories through
my sight, sound, and mind.

I can’t wait to tell more.

As a storyteller by trade, specializing in Advertising and Public Relations, I am
excited to use my toolset as a blueprint for my passion.

A passion that transforms real problems into tangible solutions for those in need
of a narrative.

storyteller.

brand-builder.

mission-maker.

http://noahhansencreates.com/


I like to say that storytelling is my
medium.

On paper, on screen, in your ears:
there’s stories to tell everywhere. 

And I love telling them. 

I’ve had the opportunity to turn
ideas into fully-realized features for
some really cool people. 

You can check out some of my work
at noahhansencreates.com

YOUR NEXT BIG STORY

or click any of these thumbnails
to view a video.

https://youtu.be/igE4ToEFVFw?si=j0uPaD_uIt_npDd-
https://youtu.be/UfOFPNVmjx4
https://youtu.be/fe449Lp5m0A
https://youtu.be/qspaRQjWIOY
https://youtu.be/orVwpgDYLSE
https://youtu.be/ScUC4RETOQA
http://noahhansencreates.com/


Storytelling is the vehicle to the soul, and a
window into the hard work being done by the
people who show up every day. Helping people
tell their stories brings me the greatest joy.

I’m proud to say I got to tell them to the largest
engaged audience 
The Jackson County Chamber has ever had.
Using a multi-channel campaign strategy for
each story, I effectively translated the missions
of our members into blog posts, social media
reels, and long-form video narratives.

I’m equally proud of having the opportunity to
engage with our staff and students at DeWitt
Public Schools in a way that connected deeply
with our community.

Click these thumbnails to
see their stories.

The Five Forks

Peak Manufacturing

F E A T U R E D  S T O R I E S

Sandhill Crane Vineyards

Eagle Creek Fish Company

https://www.jacksonchamber.org/featuredstory/peak-manufacturing-making-american-dreams-a-reality/
https://www.jacksonchamber.org/featuredstory/the-five-forks-raises-artisanal-baking-in-jackson/
https://www.jacksonchamber.org/featuredstory/the-five-forks-raises-artisanal-baking-in-jackson/
https://www.jacksonchamber.org/featuredstory/sandhill-crane-vineyards-community-in-every-pour/
https://www.jacksonchamber.org/featuredstory/eagle-creek-fish-company-stewardship-sustainability-and-a-dream-fulfilled/


S O C I A L  M E D I A
Connecting consistently with an audience is a unique challenge that requires
constant evaluation, active conversation and bravery to stray from the norm.

Despite being known as the Prison City, Jackson County is an outdoorsman’s
paradise. It was time for us to let other people know.

Storytelling through organic content and targeted ad campaigns fostered an
increased interest in Jackson hotel stays and conference placements.

Now, things look just a bit brighter on Jackson’s Bright Walls...

Click an image to view a reel.

https://www.instagram.com/reel/DKctDjvMpx_/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DLYM9jKqKju/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DGngxIVi3ul/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DGQVl0AJcel/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.brightwallsjackson.com/


The shift in content strategy toward evergreen media
primarily focused on outdoor recreation has led to a

minimum of 40% growth across all metrics across all
social media platforms. 

This strategy lends itself to the wants and needs of the
Jackson County community, the hoteliers that we serve
as a tourist bureau and our staff who all help bring the

vision together. 

S O C I A L  M E D I A



Scheduling meetups, conducting interviews,
filming subjects, recording audio, gathering B-Roll
and editing according to brand is the name of the
game when it comes to telling these stories. 

And all of that would be nothing without a strong
communication, a solid creative brief, a shot list
and a preparatory questionnaire to act as a
backbone for the project.

Using the stories I’ve written and told, I offer local
media outlets a seamless transition from pitch to
story.

F E A T U R E D  S T O R I E S
C O L L A B O R A T I N G  W I T H  L O C A L  M E D I A

Click to view the video or the Fox 47 Story.

https://www.fox47news.com/neighborhoods/dewitt-st-johns/from-the-sidelines-to-the-spotlight-a-dewitt-eighth-graders-unforgettable-moment
https://www.facebook.com/share/v/17MEDWcPJk/


Click image to see Media Kit

Working with Women At Risk, I
compiled a media kit for their
press relations, including an 

Op-Ed used to encourage
companies to invest in 

Women At Risk’s mission.

Op-Ed on p.11

W R I T I N G

https://drive.google.com/file/d/1oGLXDlYBsxYh6PQX3a2mlpt5mq7zC0HC/view?usp=sharing
https://drive.google.com/file/d/1oGLXDlYBsxYh6PQX3a2mlpt5mq7zC0HC/view?usp=sharing


Click image to see Media Kit

Working with 
Creative Community Entertainment,
I compiled a media kit for their press

relations, including an 
Op-Ed used to encourage companies to

invest in 
Creative Community Entertainment’s

mission.

W R I T I N G

Click image to see Media Kit

https://drive.google.com/file/d/1r9SAQDCtsv6EoPsg_ISoqDyEOFwHPV-x/view?usp=sharing
https://drive.google.com/file/d/1r9SAQDCtsv6EoPsg_ISoqDyEOFwHPV-x/view?usp=sharing


As an intern at Michigan Farm
Bureau, I learned the ropes of
cross-department internal
communications and event
communications. Writing copy
for sign-up forms, information

Click image to see original article

W R I T I N G

https://www.michfb.com/about/news-media/young-farmer-awards-just-applying-leadership-boost
https://www.michfb.com/about/news-media/young-farmer-awards-just-applying-leadership-boost


SEE THE DETAILS.
My approach to
photography is like my
approach to writing.

As a photographer I
prioritize perspective.

The details, the beats,
the contrast lies in the
composition.

Maddy poses for Rock ‘n’ Road. Chamber Early Bird Breakfast at the Spring Lake Holiday Inn.

The Chamber Challenge was a chip-in.

P H O T O G R A P H Y

https://noahhansencreates.com/the-chamber-of-commerce-grand-haven-spring-lake-ferrysburg/
https://noahhansencreates.com/the-chamber-of-commerce-grand-haven-spring-lake-ferrysburg/
https://noahhansencreates.com/the-chamber-of-commerce-grand-haven-spring-lake-ferrysburg/


COVER OF SUNSHINE ARTIST MAGAZINE NOVEMBER 2022
My photograph taken of the 2022 Grand Haven Art Festival was used as the cover of the November 2022 issue of Sunshine Artist Magazine.

P H O T O G R A P H Y

https://noahhansencreates.com/the-chamber-of-commerce-grand-haven-spring-lake-ferrysburg/
https://noahhansencreates.com/the-chamber-of-commerce-grand-haven-spring-lake-ferrysburg/


Don’t Panic.
Pedal.

MINDSET
All decisions are made with the objective in mind. 

The first question: “Where is your mind at?” 

Leaving room for those details is crucial. 

Using photography as a design function has
inspired and elevated narratives that resonate.
Using space effectively is key.



AUDIENCE

TIMELINE

DELIVERY
METHOD

LABOR

Considering space and the allocation of resources is a huge
part of my creative process. 

Headspace, physical space, space for ideas. Space is
necessary to consider; to understand how things fit
together.

As you would approach a puzzle looking to fill space
correctly, I approach the objective. The objective
approaches the mission in the same manner.

I want to ensure that everything is properly accounted for;
that every facet of a project has a place within the
objective.

There is limited space, so I collaborate and gather multiple
perspectives to include the elements that matter most. 

Time, or the lack of it, often reveals many priorities which
are key to successfully completing the picture.

Nothing is wasted, everybody is accounted for. Purpose is
found in all aspects of my workspace.

SPACE: 
THE PLACE TO CREATE 



Here is a rough idea of my thought process behind making this graphic for  a BASH
event put on by The Chamber of Commerce - Grand Haven, Spring Lake, Ferrysburg.

The puzzle-piece model illustrates how I tie together an idea, a story, the identity of an
organization, and the desired function to suit an overall objective.

Idea

Story

Identity

Function

=



I design palatable ideas that convey a clear message.
My design philosophy is very much inspired by
Aaron Draplin: simple is stylish.

I won the logo competition for
Maple Valley’s 

“Read by Grade 3” initiative
(pre Canva!).

Logo designed for the Jackson County
Chamber’s “Off the Clock”

networking events.

For my digital marketing and media services
business, I designed a logo that combined the idea
of a camera and a train into one perfect symbol for

my Freight Train Media brand.I pitched an outdoor recreation campaign
for Experience Jackson, focusing on cycling.
This idea grew into a limited podcast series
and exclusive video interviews from local
cycling experts. We wanted our audience to
know that we were Shifting Gears in
Jackson County from Prison City to
Outdoor Paradise.

L O G O  D E S I G N



I N F O G R A P H I C S / E V E N T  G R A P H I C S
Click to view full-sized image

https://drive.google.com/file/d/1aO0YO8LhToPuOr-gqOCugf3SC_EnNsII/view?usp=sharing
https://drive.google.com/file/d/11LpV0Xbf4viQQaeS8q4rrwYgI16K7rb-/view?usp=sharing
https://drive.google.com/file/d/12WJBJGnv1kkfOB1Vo_HRnJWMvbOA_4oE/view?usp=sharing


I always consider the function of a design, but love when I  get to play
with functionality. This web graphic includes clickable links to
relevant tornado protection information.

QR Codes are accessibility cheat codes.
The potential to share and connect is almost limitless.

I N F O G R A P H I C S / E V E N T  G R A P H I C S
Click to view full-sized image

Promotional Infographic for Chamber Challenge Golf Outing
Facebook Event graphic for Group Gravel Biking in Jackson County.

Social media graphic for the GHA Chamber’s Networking at Noon series.

https://drive.google.com/file/d/1o9C--LSJ8MEQcPYYtKfOuNJdP-QXK-O3/view?usp=sharing
https://drive.google.com/file/d/1NmSEK3-v_8UVGJvY3yHuj-HEzS47fk8V/view?usp=sharing
https://drive.google.com/file/d/1k1FKacha6wWn33O4ghHVU4M_LKHlwPhY/view?usp=sharing
https://drive.google.com/file/d/107XfQl3vOdA5Fi2x-UEOTDLO8EMLdLb4/view?usp=sharing
https://drive.google.com/file/d/19_llSzX1nAtdBj-SHnLvMz8x0iaxri2i/view?usp=sharing


Tri-fold for the Cook Leadership Academy at GVSU.

P R I N T  M E D I A
Click to view full-sized image

Postcard for DeWitt High School Veterans Day assembly.

https://drive.google.com/file/d/1h4RpcWDohtcdKfT_Nsd7N3p353rb8btQ/view?usp=sharing
https://drive.google.com/file/d/1MwrHdxq9GcuzTgqEWMCOw5fuLJg1BMsq/view?usp=sharing


SOCIAL MEDIA/CMS
I managed the GHA Chamber’s various social media pages for nearly 2 years, increasing likes and followers on each page by a minimum of 30%
compared to the previous year. I used both Later and Sprout Social to manage content at the Chamber. By using social listening, A/B tests, and
studying post analytics, I found ways to succeed in increasing engagement.

Implementing social media campaigns that encouraged follower engagement was key. This engagement drove clicks and conversions to the website
where users would inevitably reach out to become members.

Using Wordpress SEO reccomendations, I improved the searchability of the Chamber’s site. I implemented the use of Linktree as well, driving even
more traffic to the Chamber’s website and improving navigation.

Grand Haven Farmers Market Facebook Page Likes
and Instagram Followers 2021-2023

Spring Lake Farmers Market Facebook Page Likes
and Instagram Followers 2021-2023



CLICK THE IMAGE TO VIEW
MY COMPREHENSIVE
PUBLIC RELATIONS

CAMPAIGN FOR NOXX.

P R  C A M P A I G N

https://www.canva.com/design/DAGA8mlIhtQ/oxHen5LFHEFE_Sdmdfb1Vw/edit


CLICK THE IMAGE TO VIEW
MY COMPREHENSIVE

COMMUNICATIONS PLAN
FOR THE HAUENSTEIN

CENTER.

Including an Annual Report!

C O M M U N I C A T I O N S  P L A N

https://www.canva.com/design/DAGEa57V0IA/fAxXjRewWmdNVIr9nB2fxQ/edit


"WE ONLY
KNOW WHAT
WE KNOW
UNTIL
SOMEONE
KNOWS
BETTER."
- Chancelor Bennett

My senior quote, and a statement that reminds me to 
ask questions, live curiously, and keep an open mind. Every second is a new opportunity.



noahhansen22@gmail.com
517-667-1367REACH OUT

NOAHHANSENCREATES.COM

mailto:noahhansen22@gmail.com
https://noahhansencreates.com/contact/
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