storyteller.

brand-builder.

Mmission-maker.

My story begins in a small town with a huge imagination.

My journey begins in third grade, passing out hand-drawn comic strips on the
playground.

In the past 5 years, I've been blessed with opportunities to tell stories through
my sight, sound, and mind.

I can’t wait to tell more.

As a storyteller by trade, specializing in Advertising and Public Relations, I am
excited to use my toolset as a blueprint for my passion.

A passion that transforms real problems into tangible solutions for those in need
of a narrative.



http://noahhansencreates.com/

YOUR NEXT BIG STORY

I like to say that storytelling is my
medium.

On paper, on screen, in your ears:
there’s stories to tell everywhere.

aeEears HOLD ON
FROM SVMDAY
And I love telling them. v
PROTECTION 3 I've had the opportunity to turn
GUARANTEED B~ Jeeem ideas into fully-realized features for

some really cool people.

You can check out some of my work
at noahhansencreates.com

or click any of these thumbnails

A

to view a video. P %



https://youtu.be/igE4ToEFVFw?si=j0uPaD_uIt_npDd-
https://youtu.be/UfOFPNVmjx4
https://youtu.be/fe449Lp5m0A
https://youtu.be/qspaRQjWIOY
https://youtu.be/orVwpgDYLSE
https://youtu.be/ScUC4RETOQA
http://noahhansencreates.com/

FERTURED STORIES

Storytelling is the vehicle to the soul, and a
window into the hard work being done by the
people who show up every day. Helping people
tell their stories brings me the greatest joy.

I'm proud to say I got to tell them to the largest
engaged audience

The Jackson County Chamber has ever had.
Using a multi-channel campaign strategy for
each story, I effectively translated the missions
of our members into blog posts, social media Peak Manufacturing

reels, and long-form video narratives. W Pr 374 " ) ol Fe o e Cangar oepe

I'm equally proud of having the opportunity to
engage with our staff and students at DeWitt
Public Schools in a way that connected deeply
with our community.

£l

JACKSON, M

Click these thumbnails to ' S é‘
see their stories. ﬁ Ny

The Five Forks Eagle Creek Fish Company


https://www.jacksonchamber.org/featuredstory/peak-manufacturing-making-american-dreams-a-reality/
https://www.jacksonchamber.org/featuredstory/the-five-forks-raises-artisanal-baking-in-jackson/
https://www.jacksonchamber.org/featuredstory/the-five-forks-raises-artisanal-baking-in-jackson/
https://www.jacksonchamber.org/featuredstory/sandhill-crane-vineyards-community-in-every-pour/
https://www.jacksonchamber.org/featuredstory/eagle-creek-fish-company-stewardship-sustainability-and-a-dream-fulfilled/

SOCGIAL MEDIR

Connecting consistently with an audience is a unique challenge that requires
constant evaluation, active conversation and bravery to stray from the norm.

Despite being known as the Prison City, Jackson County is an outdoorsman’s
paradise. It was time for us to let other people know.

Storytelling through organic content and targeted ad campaigns fostered an
increased interest in Jackson hotel stays and conference placements.

Now, things look just a bit brighter on Jackson’s Bright Walls...

_ ol So | was trying to get to
inthe overall [ & know her, and,
but you've got the variety to Underg’i?_oumjl I?tﬁilroad i o 1 would have them for
make it : ba‘t‘:‘k il"l t’l"l_a ) - dinner
a unique ride almost every 1840s and thel1850s..
time. Ly -

i
2l . Experience Jackson @ g g
L] opolitan Ice Cream Co. isn't jUst'serving desserts:

Black History Month may be coming to an end, but Black history. rving history.

is never over. These stories deserve to be told, remembered, and ' As a Black-owned business in Jackson, they're keeping
honored—every month of... See more communit... See more

Click an image to view a reel.


https://www.instagram.com/reel/DKctDjvMpx_/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DLYM9jKqKju/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DGngxIVi3ul/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DGQVl0AJcel/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.brightwallsjackson.com/
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SOCGIAL MEDIR

PROFILE WIEWS

397

WEBSITE CLICKS
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The shift in content strategy toward evergreen media

primarily focused on outdoor recreation has led to a
minimum of 40% growth across all metrics across all
social media platforms.

This strategy lends itself to the wants and needs of the

Jackson County community, the hoteliers that we serve

as a tourist bureau and our staff who all help bring the
vision together.

Views ©
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30K
20K
10K
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FERTURED STORIES
COLLABORATING WITH LOGAL MEDIR

Scheduling meetups, conducting interviews,
filming subjects, recording audio, gathering B-Roll
and editing according to brand is the name of the
game when it comes to telling these stories.

And all of that would be nothing without a strong
communication, a solid creative briet, a shot list
and a preparatory questionnaire to act as a

N

From the sidelines to the spotlight: A DeWitt

an

backbone for the project. eighth-grader's unforgettable moment

FOX[: ¥4

NEWS

Using the stories I've written and told, I offer local
media outlets a seamless transition from pitch to

MORNINGS STARTING
6AM
LANSING'S ONLY LOCAL NEWS
7-9am

Start Your Mornings
With FOX 47

story.

Click to view the video or the Fox 47 Story.


https://www.fox47news.com/neighborhoods/dewitt-st-johns/from-the-sidelines-to-the-spotlight-a-dewitt-eighth-graders-unforgettable-moment
https://www.facebook.com/share/v/17MEDWcPJk/

WRITING

Invest in At-Risk Women, Change Organizational Outcomes

Domestic abuse is a gendered crime. The number of cases involving violence and abuse
experienced by women in the household far outweighs cases of violence and abuse

oo 2 experienced by any other demographic. More than 10 million men and women experience

ol -
\ M DIA IT abuse each year in the United States alone. One in three women and one in four men have
5 Ii / I(

experienced violence from a partner. A larger gap is seen when severe cases are considered:

PPrepareddbforNWAhl?_; Lt Working With Women A‘t Risk, I one in three women and one in seven men have experienced extreme physical violence by a
repared by Noa ansen
. . . . partner, This implies that the violence experienced by women is almost always severe,
compiled a media kit for their

press relations, including an

increasing the chances of severe injury, long-term health issues, or even death.

Domestic violence greatly impacts a victim's ability to retain a job. It is estimated that
Op-Ed used to encourage sl rp yisEaa]
. . . between 5% to 27% of victims will lose their jobs due to the physical and psychological impacts
Companles tO lnveSt 1mn of abuse. In the workplace, many domestic violence victims will also experience active
L] , L] L] . o -
Women At R].Sk S miSs1on. harassment or threats from the perpetrator, leading to decreased productivity, and an increased

likelihood of workplace violence. The cost of lost productivity due to domestic violence is
estimated as $727.8 million with over 7.9 million paid work days lost per year. These alarming
statistics demonstrate a need for organizations to strongly consider their relationship with at-risk

women and their investments in ensuring at-risk women have a safe place to work.

Women At Risk, International (WAR, Int’l) stands as a beacon of hope for vulnerable

women worldwide. For decades, this organization has tirelessly worked to uplift and empower

'.‘l
v

Click image to see Media Kit

NV

Op-Ed on p.11

N\


https://drive.google.com/file/d/1oGLXDlYBsxYh6PQX3a2mlpt5mq7zC0HC/view?usp=sharing
https://drive.google.com/file/d/1oGLXDlYBsxYh6PQX3a2mlpt5mq7zC0HC/view?usp=sharing
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CELEBRATION

SERIES

Click image to see Media Kit
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WRITING

Working with
Creative Community Entertainment,
I compiled a media kit for their press
relations, including an
Op-Ed used to encourage companies to

invest in

Creative Community Entertainment’s
mission.

Click image to see Media Kit

A CALL TO ACTION

A NEW ERA OF IMPACT

WHY MICHIGAN'S CORPORATE LEADERS SHOULD SUPPORT "
THE 2026 CELEBRATION OF SERVICE SERIES LhirAallyr

BY JAMAL (JC) STEWARD, PGMP CONMMUNIL Y
CIRECTOR OF OPERATIONS, ke
CREATIVE COMMUNITY ENTERTAINMENT

In 2026, the "Celebration of Service" is no INDUSTRY LEADERSHIP

Our June fairs in Muskegon focus on
Marine and Automotive/EV technology.
Sponsoring these events places your
brand at the forefront of Michigan’s
"Green" and “Blue” economies.

longer just a weekend event honoring veterans:
it is a regional movement. From the shores of
Muskegon to the Grand River of Grand Rapids,
we are creating a platform where Michigan’s
corporate leaders can stand shoulder-to

shoulder with our nation’s heroes.

For a corporate sponsor, 2026 offers an
unprecedented opportunity for brand
alignment. By supporting this series, your
organization is choosing to be at the center of
three distinct, high-impact pillars: STEAM
innovation, our veteran workforce and future
industry leaders, and a sustainable economy

for those who serve and have served.

Beyond the visual spectacle of our 550-drone
light shows, we are providing a tangible link
between the veteran workforce and the state's

leading industrial sectors.
Our commitment remains clear: visibility for
the veteran, inspiration for the student, and

growth for the community.

We invite you to be the catalyst for this growth.

EDITOR’'S NOTE
This piece is available for publication in reqional business journals and corporate newsletters. Please
contact FREIGHT TRAIN MEDIA af pesults@ freighitraindelivers.com for high-resolution assets.



https://drive.google.com/file/d/1r9SAQDCtsv6EoPsg_ISoqDyEOFwHPV-x/view?usp=sharing
https://drive.google.com/file/d/1r9SAQDCtsv6EoPsg_ISoqDyEOFwHPV-x/view?usp=sharing

Date Posted: February 15, 2024

r“- Noah Hansen, Michigan Farm Bureau
L]

Leadership in agriculture is built on a foundation of community
involvement. Becoming a strong leader requires commitment to
building a great network. 2023 Young Agriculture Leader Award
winner Elaine Palm knows this well.

“The award process really helped me go all in,” Palm said. “l was really
involved to begin with, but knowing that | wanted to be involved in
the award process helped me set absclute goals: attending
conferences and being involved.”

The Young Agriculture Leader Award is a symbol of success, but the
application process is what salidifies its value. Looking back, Elaine
claims it was the process of applying that benefited her the most.

“Involvement helps to amplify our application. Attending these events
and conferences really helped me build confidence in my skills, and
grew my network significantly,” she said. “These farmers have the
same abilities as others, and | have those same abilities, but this
application process really pushed me to stretch my limits as a leader.

“By having the goal of I'm going to fill out the application next year,’|
set about making my application better, which led me to improve as a
leader through my involvement in the Farm Bureau community.”

Agricultural leadership takes many different forms. Whether you wark
in the field or write from an office, there are opportunities for you to
take initiative and foster leadership in the culture.

Click image to see original article

WRITING

Palm believes that is a matter of initiative.

“Within the FB culture we have an idea that to be involved it is good to
be a part of the committee structure, or the county board, or another
sort of board — that you have to formally get in the action.

“I'm of the philosophy that if you volunteer in any capacity you have a
place in the culture. Even if it is micro-volunteering, you have a place.”

Palm helps run Great Lakes Lamb, a family sheep operation started in
1988. She manages 400 head for meat, wool and breeding stock, as
well as forage production and distribution for nearby horse and cattle
farms. Her commitment to agriculture extends beyond the farm and
includes previous involvement in 4-H and FFA, interning for Farm
Bureau, earning her degree in agriculture and natural resources
communications, and eventually working for American Farm Bureau.

“It Is tough to come from an office culture. It is a challenge in mindset
and it is a challenge just generally, because it can sometimes feel
isolating. Farm Bureau helps me overcome those challenges by giving
me a network where | can still feel connected.”

Click here to apply online for MFB's 2024 Young Agriculture Leader
award; applications are due March 6.

Noah Hansen is an intern with MFB’s Field Operations Division.

As an intern at Michigan Farm
Bureau, I learned the ropes of
cross-department internal
communications and event
communications. Writing copy
for sign-up forms, information


https://www.michfb.com/about/news-media/young-farmer-awards-just-applying-leadership-boost
https://www.michfb.com/about/news-media/young-farmer-awards-just-applying-leadership-boost

PHOTOGRAPHY

Maddy poses for Rock ‘n” Road. Chamber Early Bird Breakfast at the Spring Lake Holiday Inn.
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SEE THE DETRILS.

My approach to
photography is like my
approach to writing.

As a photographer I
prioritize perspective.

The detalils, the beats,
the contrast lies in the
composition.



https://noahhansencreates.com/the-chamber-of-commerce-grand-haven-spring-lake-ferrysburg/
https://noahhansencreates.com/the-chamber-of-commerce-grand-haven-spring-lake-ferrysburg/
https://noahhansencreates.com/the-chamber-of-commerce-grand-haven-spring-lake-ferrysburg/

PHOTOGRAPHY

AMIRICA S ART SMOW BISOURCE FOR OWIR 50 FEARS
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COVER OF SUNSHINE ARTIST M ' l\ZINE NOVEMBER 2022

My photograph taken of the 2022 Grand Haven Art Festival was used as the cover of the November 2022 issue of Sunshine Artist Magazine.


https://noahhansencreates.com/the-chamber-of-commerce-grand-haven-spring-lake-ferrysburg/
https://noahhansencreates.com/the-chamber-of-commerce-grand-haven-spring-lake-ferrysburg/

MINDSET

All decisions are made with the objective in mind.

The first question: “Where is your mind at?”
Leaving room for those details is crucial.
Using photography as a design function has

inspired and elevated narratives that resonate.
Using space effectively is key.

' cvcl.E

Don t Pamc.
Pedal.

A A




SPAGE:

THE PLAGE TO GRERTE

Considering space and the allocation of resources is a huge
part of my creative process.

Headspace, physical space, space for ideas. Space is
necessary to consider; to understand how things fit
together.

As you would approach a puzzle looking to fill space
correctly, I approach-the objective. The objective
approaches the mission in the same manner.

I want to ensure that everything is properly accounted for;
that every facet of a project has a place within the
objective.

There is limited space, so I collaborate and gather multiple
perspectives to include the elements that matter most.

Time, or the lack of it, often reveals many priorities which
are key to successfully completing the picture.

Nothing is wasted, everybody is accounted for. Purpose is
found in all aspects of my workspace.

DELIVERY
METHOD
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Here is a rough idea of my thought process behind making this graphic for a BASH
Chimber the s event put on by The Chamber of Commerce - Grand Haven, Spring Lake, Ferrysburg.

Chamber B0 s
Grand Haven y ¥ LR The puzzle-piece model illustrates how I tie together an idea, a story, the identity of an

Spring Lake e NS . ) . . . . .
Ferrysburg | 2V & 2 organization, and the desired function to suit an overall objective.

’ ghachamberofcommerce « Following

Chamber

Identity

© Qv W

2 likes

ghachamberofcommerce Please join us for the August
BASH, held in the 5pnng Lake Social District on Thursday,
Fu nctio 1] August 10 from 5:00 - 7:00 PM. Enjoy beverages (cash bar)
and appetizers as you stroll through the beautiful
Epicurean Village.



LOGO DESIGN

NOAH HANSENSS. 5
CREATIVE SOLUTIONS

I design palatable ideas that convey a clear message.

My design philosophy is very much inspired by
Aaron Draplin: simple is stylish.

ISVAL

SHIFTIN %:’JJEA RS
I pitched an outdoor recreation campaign
for Experience Jackson, focusing on cycling.
This idea grew into a limited podcast series
and exclusive video interviews from local
cycling experts. We wanted our audience to
know that we were Shifting Gears in

Jackson County from Prison City to
Outdoor Paradise.

OX

| S O0—0 00O\
FHEIGHT TRAIN MEDIR

For my digital marketing and media services
business, I designed a logo that combined the idea
of a camera and a train into one perfect symbol for

my Freight Train Media brand.

free to members!

9Clock

Logo designed for the Jackson County
Chamber’s “Off the Clock”
networking events.

RELQID
GRAD3

I won the logo competition for
Maple Valley’s

“Read by Grade 3” initiative
(pre Canval).




INFOGRAPHIGS/EVENT GRAPHIGS

Click to view full-sized image

B ‘l! ) U N 3 D B alourgApplication=
' Matters!
o - :
( , - L ( 4 ‘.i
, TR - iy =
. Y, - _ _ -

= Applyfor 1\
. r antinn Ronotfite
LUUGAtioN DGNGIILS

A |
* ” : .\&f 'ﬁ.}g ®
. b & 'y ..L‘.

WEDNESDAY,

1T VARSITY
ASKETBALL

AUGUST 20
_L SCHOO

L YEAR
(L] 2025"'2923
LLLIT] -
Vi e\
&o



https://drive.google.com/file/d/1aO0YO8LhToPuOr-gqOCugf3SC_EnNsII/view?usp=sharing
https://drive.google.com/file/d/11LpV0Xbf4viQQaeS8q4rrwYgI16K7rb-/view?usp=sharing
https://drive.google.com/file/d/12WJBJGnv1kkfOB1Vo_HRnJWMvbOA_4oE/view?usp=sharing

INFOGRAPHIGS/EVENT GRAPHIGS
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\K 0\1‘. kil Health

Department

‘watch indicates that conditions are right e
for a tornado to form. A

‘warning
indicates that a tornado has been
sighted. Immediately take shelter during
a tornado warning in your area.

PEOPLE! The safest place to

take shelterisina
windowless basement, or the
lowest floor possible in a

building. Go to the center of
l{:l\ the room, as far away from

ﬁ ﬁ_ci Eﬁ ‘walls and structures as

tornado injuries

Despite common
tornado myths,
tornadoes can
croes rivers and
bodies of water.

I always consider the function of a design, but love when I get to play
with functionality. This web graphic includes clickable links to
relevant tornado protection information.
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hamber Challenge

golf outing

Promotional Infographic for Chamber Challenge Golf Outing

Click to view full- 51zed 1mage

Wednesday,

August 2nd
11:30AM-1:00PM

Spring Lake
Holiday Inn

SEPTEMBER 3RD
AT 6PM

CROSS ROAD

BETWEEN COCHRAN AND TRIPP,
NEAR CONCORD AND HORTON

Facebook Event graphic for Group Gravel Biking in Jackson County.

DIGITAL

BRIDAL

EXPO

WEDDING
VENDORS
FOR ALL YOUR
WEDDING NEEDS BRIOES TO:BE:!

FREE ENTRY

RAFFLE AND

DOOR PRIZES ADDITIONAL GUEST:

$5 PRE-REGISTER

FOOD & SPIRIT $10 AT DOOR

SAMPLES
MOCK
RECEPTION ExXtravagant
SETUP .
Bridal Runway
INTERACTIVE show hosted by
GAMES

Intimate Bridal
and Bridal
Knight

SATURDAY,

ARPRIL A5, 2323
10AM TO 3PM

THE KIRBY HOUSE,
SECOND FLOOR

QR Codes are accessibility cheat codes.
The potential to share and connect is almost limitless.


https://drive.google.com/file/d/1o9C--LSJ8MEQcPYYtKfOuNJdP-QXK-O3/view?usp=sharing
https://drive.google.com/file/d/1NmSEK3-v_8UVGJvY3yHuj-HEzS47fk8V/view?usp=sharing
https://drive.google.com/file/d/1k1FKacha6wWn33O4ghHVU4M_LKHlwPhY/view?usp=sharing
https://drive.google.com/file/d/107XfQl3vOdA5Fi2x-UEOTDLO8EMLdLb4/view?usp=sharing
https://drive.google.com/file/d/19_llSzX1nAtdBj-SHnLvMz8x0iaxri2i/view?usp=sharing

PRINT MEDIA

Click to view full-sized image

STUDENTS ARE
BORN.

LEADERS
ARE MADE.
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COOK

LEADERSHIP
LET US LEAD ACADEMY

AT GRAND VALLEY STATE UNIVERSITY
WELCOME TO A THE WAY. NOVEMBER

PLACE WHERE
DREAMS ARE
NURTURED, SKILLS
ARE REFINED, AND
LEADERS ARE

FORGED. THE HAUENSTEIN CENTER

FOR PRESIDENTIAL STUDIES
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AT GRAND VALLEY STATE UNIVERSITY
YOUR JJOURNEY TO COOK LEADERSHIP ACADEMY
LEADERSHIP
EXCELLENCE
BEGINS HERE.

VETERANS DAY

A% TRIBUTE
oA e bl o) = BECOME A LEADER AT S <

<4
X K

COOK LEADERSHIP gvsu.edu/he RECEPTION FOR

FROM

VETERANS STUDENT PROGRAM
LEARNER
EARN 8:00AM - 9:15 AM 9:30 AM - 10:30 AM
LEADER DEWITT HIGH SCHOOL DEWITT HIGH SCHOOL

' MEDIA CENTER GYMNASIUM

FOR PRESIDENTIAL STUDIES

THE HAUENSTEIN CENTER

Y STATE UNIVERSITY
COOK LEADERSHIP ACADEMY

Tri-fold for the Cook Leadership Academy at GVSU. Postcard for DeWitt High School Veterans Day assembly.


https://drive.google.com/file/d/1h4RpcWDohtcdKfT_Nsd7N3p353rb8btQ/view?usp=sharing
https://drive.google.com/file/d/1MwrHdxq9GcuzTgqEWMCOw5fuLJg1BMsq/view?usp=sharing

SOCIAL MEDIA/CMS

I managed the GHA Chamber’s various social media pages for nearly 2 years, increasing likes and followers on each page by a minimum of 30%
compared to the previous year. I used both Later and Sprout Social to manage content at the Chamber. By using social listening, A/B tests, and
studying post analytics, I found ways to succeed in increasing engagement.

Implementing social media campaigns that encouraged follower engagement was key. This engagement drove clicks and conversions to the website
where users would inevitably reach out to become members.

Using Wordpress SEO reccomendations, I improved the searchability of the Chamber’s site. I implemented the use of Linktree as well, driving even
more traffic to the Chamber’s website and improving navigation.

MNew likes and follows New likes and follows
Facebook Page new likes (i) New Instagram followers (i) Facebook Page new likes (i) New Instagram followers (i)
260 1538 272 1 1615% 72t 309% 107 5%
3 4 3
6
6 3
2
A
4 2
1
2 e 1
0 0 0 0
Jun 20 Sep 28 May 25 Jul 14 Sep 26 Jun 20 Sep 28 Jun 6 Sep 11
Grand Haven Farmers Market Facebook Page Likes Spring Lake Farmers Market Facebook Page Likes

and Instagram Followers 2021-2023 and Instagram Followers 2021-2023



PR GAMPAIGN

PUBLIC RELATIONS

Poxx ¢

CLICK THE IMAGE TO VIEW
MY COMPREHENSIVE
PUBLIC RELATIONS
CAMPAIGN FOR NOXX.

CAMPAIGN BOOKLET


https://www.canva.com/design/DAGA8mlIhtQ/oxHen5LFHEFE_Sdmdfb1Vw/edit

COMMUNIGATIONS PLAN

*ﬁ\\ \ \

CLICK THE IMAGE TO VIEW °
MY COMPREHENSIVE
COMMUNICATIONS PLAN EMPOWERED COMMUNICATIONS

FOR THE HAUENSTEIN  ///~3—
CENTER. ‘s

Including an Annual Report!
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L PRESI
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CAP 423 Client Project
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https://www.canva.com/design/DAGEa57V0IA/fAxXjRewWmdNVIr9nB2fxQ/edit

"WE ONLY
KNOW WHAT!
WE KNOW
UNTIL
SOMEONE
KNOWS
BETTER."

- Chancelor Bennett

My senior quote, and a statement that reminds me to

ask questions, live curiously, and keep an open mind.



517-667-1367

noahhansen22@gmall com
| l‘

REACH OU



mailto:noahhansen22@gmail.com
https://noahhansencreates.com/contact/
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	I like to say that storytelling is my medium.
	On paper, on screen, in your ears: there’s stories to tell everywhere.
	And I love telling them.
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	You can check out some of my work at noahhansencreates.com
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